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streamline the multi-channel communication that drives a world class brand,” says Amy 
Gershoni, president of Gershoni. “This is interactive design at its best, serving branding needs 
and business needs in a cohesive experience that grows with the company and the consumer.”

“The unusual user experience provided by these sites is a vital component of the Patrón 
brand,” says Gil Gershoni. “We’ve gone the distance in articulating and expressing Patrón’s 
core value: that reaching for perfection is what makes life great, allowing us to reach Patrón’s 
audience in a way that is innovative and authentic.”

about gershoni  
Gershoni is a Creative Agency helping brands claim their identity and fi nd their voice in a noisy 
world. Gershoni’s branding philosophy is founded in the real, open expression of a brand’s true 
identity.  Specializing in long-term partnerships, the fi rm helps clients navigate the evolving 
brand landscape through insightful strategy and breakthrough creative and authentic programs.  
With a unique understanding of the value of relationships, Gershoni advocates for and 
implements solutions that tap into the most powerful tools in business: communication, 
emotion, and human experience. www.gershoni.com
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